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p 1.Company Profile

Overview

Date of Incorporation: ‘ 12.03.2015

IPO Date: \ 12.11.2021
Free Float: \ 99.52%

Paid-in Capital: \ TRY 300,000,000

006006

Registered Capital Ceiling: TRY 2,500,000,000

) Market Capitalization: | TRY 13,254,000,000

Shareholder | Capital (TRY) | Share (%)
THE PABRAI INVESTMENT FUND | 69.894.164 | 23,3
OTHERT | 230.105.836,12 | 76,7
TOTAL | 300.000.000 | 100

Based on Central Securities Depository of Turkiye (MKK) data dated 15.06.2026.
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Gimat Magazacilik operates across the following areas:

Wholesale and retail trade Food distribution Fast-moving consumer goods Warehousing and logistics

As one of the eight publicly listed food retail companies in Turkiye, Gimat continues to grow in the cash & carry retail sector
through its strong inventory management capabilities, robust supplier network, regional brand awareness, compet/t/ve pricing
policy, Ankara-centered operational strength, and efficient logistics infrastructure.
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Mission and Strategic Objectives

Gimat’s mission is to The C _ Busi / " Strategically, Gimat
offer its customers the e om;fa)any ba’mj to LIISInegs cu tulr e that seeks to expand its
highest-quality strengthen bran vaiues iis employees Ankara operations while
awareness and suppliers.

products at the lowest replicating its successful
possible prices. business model in other
| cities to achieve growth

on a national scale.

Gimat will continiuosly work to deliver
sustainable profitability, improve store
productivity and inventory turnover.

The Company emphasizes the long-term
interests of its shareholders.
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Key features of Gimat

Gimat has a flexible operating structure designed to
provide consumers with the most attractive prices by
leveraging economies of scale both in procurement and in

its large-format store concept. Its location at the center of
Ankara’s supplier logistics network provides a key
operational advantage.

The Company is managed by an
experienced and proven
management team with a strong
commercial background. As
Gimat does not operate under
the umbrella of a larger
corporate group, management is
able to make independent
business decisions.

o ) _ Gimat has also invested in solar power
Besides its core operations, Gimat has a strong balance generation, which meets approximately

_ sheetand an income stream supported by its 50% of the electricity needs of its main
investment properties thanks to approximately 50% store

ownership in the Gimat Arena project, comprising 66
shops and 128 offices (sales and leasing revenues in
subsequent reporting periods).
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p 2. Operational and Financial Performance

R

1
% 34

1.629.590

1.215.520

Sales Revenues (TL)

Operational Data

%

550.000

Number of Customers

R

1
&5

785.000

1
% 1002

Number of Stores

.. "\

GIMAT
GROSS

1
% 35

13.500

Total Sales Area
(m?)

1
% 12

574

Number of Employees




GIMATGROSS

p Financial Data

2026
2026 2026
2025 ' 2025 332,8 mnTL 128,4 mn TL ! 135,5 mn TL
1.215,5 mn TL ' 262,1mn TL ' ' '
1% 1% ) ™
%13 %21

EBITDA-like Operating Profit*

Revenue Gross Profit

Operating Profit

2026
43449 mnTL 2026
0.1 mn TL

2026

7,4 mn TL 2025

2026 4.232,8 mn TL

2025
5.232,4 mn TL 5.510,4 mn TL

2025
167.7 mn TL

2025 1 1
70.3 mn TL

Net Profit Total Assets Shareholders Equity Cash and Cash Equivalents

2025 2026
2026 2025 36.6 mn TL

%22 %21 173.0 mn TL

Financial Debt

Gross Profit Margin Net Profit Margin

*Calculated by adding depreciation and amortization expenses to operating profit.
** Compared with data as of 31.12.2025.
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B Q2025
mn (TL) M Q202

- "'
% 97 '

- )
503,9 mn TL ™

% 43

1.39

40,0 TL

e 1.25
488,8 mn TL

Net Working Capital* (TL) Inventory Turnover Capital Expenditures (TL)

*Net isletme Sermayesi = Ticari alacaklar + Stoklar -Ticari Borglar
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mn (TL)

-38,30 17,80 -6,90
- -
- I
- 153,19 -105,11
-
-
20,69
- i
-
-
Operating Profit Taxes Paid Z:::{:::: Capital Expenditures(CapEx) (-) Net Working Capital (-) Free Cash Flow
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p 3.2026 Targets

For the remaining period of 2026, management aims to sustain sales growth,
preserve profitability, maintain financial discipline, improve operational efficiency,
and evaluate new store openings and growth opportunities.

Sales module 2025 Actual 2026 Target
continue
// Real 0/ 5
Revenue 3 (0]
Maintaining oL I |l| Growth 0/042 f// @ (+%2)
financial discipline Malnta_ln profitability (annual)
ik EBITDA ,-««/ W
il : 09
s & VMergin %9 @ (w2
VALUE CREATION [ (annual)
Capital Expenditure
/Spales P 0/05 '/.\‘\o/ @ 0/05

(annual) (+OA'12)
New store Growth

offers opportunities

NOTE: Approximately 30 percentage points of 2025 real revenue growth
was driven by the contribution of new-store revenue.
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p 4. Additional Information

To support its expanding operations,

As of Q1 2026, The transfer process for 59 and as announced in the Company’s
. . blic discl dated 12.05.2026,
approximately 75% of offices and 33 shops to be o onmad o o Ararehotes with
the Gimat Arena acquired by the Company is a total area of 3,000 m” located at
. . Bagdat Cad. Camlica Mah. No: 83/18,
project had been expected to be completed in Yenimahalle / Ankara.
completed. early 2027.

T 59 offices

__IJ—‘-I—"\. ﬂ
a 00000
AT ooooo 33 stores | @
ooooo

ooooo
ooooo 2027

T O]
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) DISCLAIMER

This presentation has been prepared by Gimat Magazacilik Sanayi ve Ticaret A.S. “the Company” solely for informational purposes. The
information, assessments, comments, expectations and financial data contained in this presentation have been prepared based on
publicly disclosed financial statements, management reports and the current assessments of the Company’s management and have not
been independently verified.

Pursuant to the Capital Markets Board of Turkiye's “CMB” decision dated 28.12.2023 and numbered 81/1820, inflation accounting has
become mandatory for issuers reporting under Turkish Accounting / Financial Reporting Standards “TAS/TFRS". Accordingly, the
Company'’s financial data has been prepared and presented on a comparative basis by taking into account the effects of inflation in
accordance with Turkish Accounting Standard 29 “TAS 29 - Financial Reporting in Hyperinflationary Economies”.

Unless otherwise stated, all financial data included in this presentation is expressed based on the purchasing power of the Turkish lira as
of 31 March 2026. Certain selected operational and financial indicators may also be presented excluding the effects of inflation accounting
solely to enable investors to evaluate the Company’s performance more accurately.

Forward-looking statements contained in this presentation reflect the current expectations, assumptions, forecasts and assessments of
the Company’s management and may differ due to various risks, uncertainties and other factors. Actual results may differ materially from
those projected herein as a result of factors beyond the Company’s control, including macroeconomic developments, market conditions,
inflation, interest rates, exchange rates, consumer behavior, competitive dynamics, supply chain developments and decisions by
regulatory authorities.

The Company, its Board members, executives, employees, advisors or representatives accept no liability for any direct or indirect damages
that may arise from the use or interpretation of the information contained in this presentation or from any decisions made based on this
presentation.

This presentation does not constitute investment advice and does not represent an offer, invitation or recommendation to buy or sell any
capital markets instruments. No information contained in this presentation shall constitute a basis for any contract, commitment or
investment decision.

Numerical figures included in this presentation may have been rounded. Accordingly, differences may arise between total figures and the
sum of their components, and percentages may not produce exact mathematical results.

This presentation, in whole or in part, may not be reproduced, published, distributed or shared with third parties without the Company’s
prior written consent.
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Q.

Aylin Kocaman

Investor Relations and Sustainability Manager

<
yatirimciiliskileri@gimatgross.net

www.gimatgross.net

‘ @512 -666-38:38

Main Store Address: Macun Mah. Bagdat Cad. No: 101/1, Yenimahalle / ANKARA
vacik Store Address: Ovacik Mah., Yozgat Bulvari No: 61 B Blok, Kegiéren / ANKARA
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